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Design Industry Expertise

The company’s wedding and design-related experience includes the launch of Colin Cowie to

become America’s premier celebrity wedding and luxury lifestyle designer. During this 4-year

campaign, Brown & Dutch publicized the launch of three of his books (HarperStyle, Little Brown, Della

Corte), his signature line of Lenox china; his appointment as contributing editor to InStyle magazine and

the launch of his television show on the A&E Network. This agency solicited press for Mr. Cowie that COLIN COWIE LIFESTYLE
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ranged B for Savvy Brides, Bon Appetit, TV Guide, Hollywood Reporter, Los Angeles Times (front page of Living

section), New _York Times Magazine, 6-page layouts in both Brides and Architectural Digest to appearances on the
Today Show, Regis & Kathie Lee, CBS This Morning, CNN, Oprah, and many others.

Brown & Dutch also represents Event Designer, Edgar Zamora. This very high profile Hollywood Event Designer’s work
with the Grammy’s, Oscars and highprofile weddings for Jenifer Lopez/Ben Affleck, Jenifer Anniston/brad Pitt,

Shaq, Kate Beckinsale, Gwen Stefani, Oprah’s 50" birthday and much more had resulted in lengthy profiles in LA
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Confidential Magazine, New York Times magazine, EXTRA and many others.

Other wedding industry clients include WedSafe, Along Came Mary Productions, and

the men's
perspective on marriage

Other design related clientele include ADD/Fitch, high profile retail architects for McDonald’s

- Chipotle, Swensens, Warner Bros Stores, Tokyo Coca Cola’s Green Tea Terrace, Pacific
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Sunwear, Host Marriott Services and Universal Studio’s Islands of Adventure to name a few.

This agency positioned AAD/Fitch as the world’s best known “High Profile Design Specialists” and

generated feature publicity in Interiors, Display & Design Ideas, Fortune Small Business and other influential outlets to grow their brand.

The agency’s luxury consumer product experience includes the launch of Allied Domecq Wine’s Cuvee M, champagne Joyesse and

publicity for Perrier Jouet Champagne, Cordon Rouge and Champagne Mumm.



